RELEASE

Launch of Marketing Communications SIG for Outsourcing

~ Leading suppliers and end users to develop best practice on outsourcing communications~
May 16 2006: Today sees the launch of the National Outsourcing Association’s marketing communications special interest group (SIG), an initiative spearheaded by specialist technology and outsourcing marcomms consultancy Buffalo Communications.

The group, which comprises professionals from industry leaders IBM, Infosys, Northgate and Morrison and Foerster, will act as a forum for discussion on best practices in communications and marketing in the outsourcing industry. Poor communications has been the downfall of many outsourcing deals, resulting in a negative impact on the outsourcing industry as a whole.

The inaugural meeting, which took place last month,  provided an opportunity for a select group of founder members to agree on the scope of the SIG and to identify the key communications challenges facing the outsourcing industry. One of the group’s key objectives is to develop a best practice white paper, on communications issues involved in outsourcing and offshoring.

Kerry Hallard, MD of Buffalo Communications and communications director of the NOA commented: “Feedback from members has proven time and time again that organisations fall woefully short of expectations when it comes to communications in outsourcing. 

“From failing to develop air tight internal communications policies to falling down on media relations and communicating effectively to bodies such as trade unions, outsourcing suppliers and end user organisations alike have much to learn in this respect. The SIG aims to provide support and communications guidelines for organisations involved in any aspect of outsourcing or offshoring.” 

Ends. 

Editors notes

About Buffalo Communications 
Buffalo Communications delivers integrated public relations and marketing campaigns to companies operating in the high-tech, B2B, outsourcing and B2C markets. Buffalo, a challenger consultancy with 100% client satisfaction, offers a contemporary approach to PR, called PR2.0(, which focuses on results not activity. 

Buffalo is based in London’s West End. For further information please visit www.buffalo.co.uk.
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